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While Americans are primed to support public-private collaborations, feelings about 
these partnerships are still shaped, in large part, by partisanship and ideology. Democrats 

are more likely to view a company that publicly supports the Biden administration as 
“responsible,” “progressive,” and “trustworthy,” while Republicans see a company that 

publicly supports Biden as “untrustworthy,” “short-sighted,” and “irresponsible.”  

MOTIVATION TO ACT
As we saw in 2017, Americans give corporations wide latitude to act in support of their 
customers, their community, their employees, and even their bottom line. This trend largely 
holds in 2021. However, there is one noticeable difference. While Republicans were more 
hesitant to support a company speaking out against Trump in 2017, Democrats today are 
open to companies speaking out in opposition to Biden if it is in support of key stakeholders. 

Do you think corporations should work with the Biden/Trump administration…
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Today, there is more goodwill and an increased appetite for cooperation between 
business and the new administration than there was at Trump’s 100 day mark. 
More Americans expect corporations to work with the new administration than 
they did in 2017, and publicly supporting the administration is seen in a much 
more positive light, driven by shifting attitudes among independent voters in 
favor of President Biden.

PROGRESSIVE RESPONSIBLE TRUSTWORTHY UNTRUSTWORTHY OUT-OF-TOUCH SELFISH

As we look at the issues that have dominated the first 100 days, we find Americans are poised 
to reward – or punish – companies for speaking out. In 2021, more consumers than at any time 
in our near decade of tracking attitudes on this say they would boycott or buy from a company 
in response to a position that they took on social and/or political issues. So far, we find 
Americans are more favorable toward companies that speak out in favor of many of Biden’s 
signature issues. 

Would you be more or less favorable toward a company that spoke out in support of each issue?

More boycotts, some buycotts

CASE STUDY
WALMART
We have always said, and the data supports, that corporate engagement is not a zero-sum 
game. Companies do not have to be with the president 100% of the time or against the president 
100% of the time. But companies do need to understand the implications of the choices they 
make and prepare accordingly. Walmart’s opposition to raising the minimum wage results 
in more negative metrics for the company than hearing about partnering with the new 
administration to help with the vaccination effort.

Methodology: GSG conducted a public opinion survey among 800 U.S. adults between March 29th and April 1st, 2021. The survey was 
conducted online, recruiting respondents from a leading opt-in panel vendor. Special care was taken by GSG to ensure the demographic 
composition of our sample matched that of the adult population on a series of demographic variables including age, gender, region, ethnicity, 
income, educational attainment, partisan affiliation, and political ideology. To find more information, visit www.businesspoliticsstudy.com. 
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68 7094 92

66 7394 96

63 6992 93
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Less fav More fav

Elevating women’s voices in the workplace and in society

Requiring background checks on all gun sales

Raising the minimum wage to $15 per hour

Committing to reaching carbon neutrality in the next 25 years

Establishing a path to citizenship for DREAMers
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12 58

11 54

18 56

23 46

The most activist customers
Customers of these brands 
are more likely to boycott or 
buycott because of a stance a 
company took on a social or 
political issue:

When is it okay for a company to support 
the Biden administration? If it helps the/their:

When is it okay for a company to support 
the Trump administration? If it helps the/their:

0 100 0 100

■ Dems   ■ GOP

When is it okay for a company to oppose 
the Biden administration? If it helps the/their:

When is it okay for a company to oppose 
the Trump administration? If it helps the/their:

0 100 0 100

■ Dems   ■ GOP ■ Dems   ■ GOP
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The 100 day milestone has historically marked an opportunity to take stock of a new 
president’s tenure in office, their ability to deliver on campaign promises, and 
an assessment of their working relationship with Congress. More recently, it has also 
been a time to assess a new president’s relationship with a growing political force –
corporate America. 

Trump’s first 100 days in office showcased a chaotic and uncertain relationship between business and the 
President. Many Americans were mistrustful of companies working with the President, and businesses faced 
unique reputational challenges in the face of the President’s tweetstorms. 100 days into the Biden adminis-
tration, we examine this relationship again. Today, against a backdrop of a divided country and a more 
activist base of consumers and employees, we see an increased appetite for collaboration and partnership 
between businesses and the new administration. Below, we take a first look at how companies can navigate 
this new landscape in the weeks and months to come.

THE RISK AND REWARD 100 DAYS IN

Heard only about Walmart 
partnering with Biden to help 
vaccinate at 5,000 locations

Heard only about Walmart 
opposing Biden’s proposed 
$15/hr federal minimum wage

Heard both
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Proud to work for Walmart
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Adults Overall

Democrats

Republicans

Ages 18-44

Ages 45-64

Seniors 65+

White

Black or Hispanic

Have you personally ever boycotted/
bought from a company because of a stance 
they took on a political or social issue? 

Boycott Buy
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Boycott Buy
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